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International award of the Journal for the Study of Religion and Ideologies (ISI), 26t of
November 2014.

National Plan PN II (2007-2013), Human Resources: Ioana Iancu, Delia Cristina
Balaban, Romanian Media Coverage on Bioethics. The Issue of Stem Cells, Journal for
the Study of Religions and Ideologies, Vol.8, No.22, (Spring 2009): 24-37 (ISI), Cod
CNCSIS 141.

National Plan PN II (2007-2013), Human Resources: Delia Cristina Balaban, Ioana
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Language and Communication in Digital Era, Politehnica University of Timisoara,
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Communication Sciences, Babes-Bolyai University, Cluj-Napoca, Romania.
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Faculty of Political, Administrative and Communication Sciences, Babes-Bolyai
University, Cluj-Napoca, Romania.

2010 — 25-27 June. loana lancu, Infernet Voting. A Mechanism to Increase Electoral
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Politics, Babes-Bolyai University, Cluj-Napoca, Romania.

2009 — 27-29 March. Delia Cristina Balaban, Ioana Iancu, The Role of PR in the Public
Sector. Case Study on Professionalization of PR at the local level in Romania. PR Trend. Teorie
si practicd in relatiile publice si publicitate, Faculty of Political, Administrative and
Communication Sciences, Babes-Bolyai University, Cluj-Napoca, Romania.
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2017 — 7-8 April. International Students’ Conference on Communication. Faculty of
Political, Administrative and Communication Sciences, Babes-Bolyai University, Cluj-
Napoca, Romania

2016 — 24-25 October. PR Trend. Communication in a Changing Society. Babes-
Bolyai University, Cluj-Napoca, Romania

2016 - 19-20 May, International Students’ Conference on Communication,
Advertising and Public Relations in the Smart Era, Faculty of Political, Administrative
and Communication Sciences, Babes-Bolyai University, Cluj-Napoca, Romania.

2015 — 22-23 May, International Students’ Conference on Communication, Faculty of
Political, Administrative and Communication Sciences, Babes-Bolyai University, Cluj-
Napoca, Romania.

2014 — 7-8 May, International Students’ Conference on Communication, Faculty of
Political, Administrative and Communication Sciences, Babes-Bolyai University, Cluj-
Napoca, Romania.

2013 — 24-25 May, International Students’ Conference on Communication, Faculty of
Political, Administrative and Communication Sciences, Babes-Bolyai University, Cluj-
Napoca, Romania.

2012 — 19-21 November, PR Trend. New Media: Challenges and Perspectives,
Faculty of Political, Administrative and Communication Sciences, Babes-Bolyai
University, Cluj-Napoca, Romania.
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- SPSS (Statistical Package for the Social Sciences)
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Botland Pascal 7.0, Fox Pro.
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Ioana Iancu, Bogdan Iancu, Recall and Recognition on Minimalism. A Replication
of the Case Study on the Apple Logo. KOME (Web of Science, Scopus, ERIH Plus,
Ebsco, Doaj etc.) — accepted for publication

Ioana Iancu, Bogdan lancu, Elderly in the Digital Era. Theoretical Perspectives on
Assistive Technologies, Technologies, 5(3), 60, September 2017.
doi:10.3390/technologies 5030060 (DBLP Computer Science Bibliography, DOAJ,
Emerging Sources Citation Index —ESCI Web of Science, Inspect - IET, Ebsco,
Proquest etc.).

Delia Cristina Balaban, Mirela Abrudan, Ioana Iancu, Cosmin Irimies Online
Communication and PR in Romanian Public Administration. The Case Study of

Public Administration from Transylvania, Transylvanian Review of Administrative Sciences,
no.47, E/2016: 20-34 (factor de impact 0,450).

Ioana Iancu, Delia Cristina Balaban, Religious Influences in Inaugural Speeches of
US Presidents, Journal for the Study of Religions and Ideologies, Vol. 12, Issue 34, Spring
2013: 101-125.

Ioana Iancu, Delia Cristina Balaban, Religion and Political Communication during
Elections in Romania, Journal for the Study of Religions and ldeologies, Vol.8, No.24,
Winter 2009: 151-167.

Delia Cristina Balaban, Ioana Iancu, The Role of PR in Public Sector. Case Study
on PR Professionalization at the Local Level in Romania, Transylvanian Review of
Administrative Sciences, No.27 E/October 2009: 22-38 (factor de impact 0,212).

Ioana Iancu, Delia Cristina Balaban, Romanian Media Coverage on Bioethics. The
Issue of Stem Cells, Journal for the Study of Religions and Ideologies, Vol.8, No.22, (Spring
2009): 24-37.

Ioana Iancu, Intelligent Advertising. An Augmented Reality Perspective. SGEM
Conference on Psychology & Psychiatry, Sociology & Healthcare Education,
Conference Proceeding, Vol. II, Sociology and Healthcare (International
Multidisciplinary Scientific Conference on Social Sciences and Arts, Albena, Bulgaria,
3-9 September, 2014), ISBN 978-619-7105-23-0/ ISSN 2367-5659, DOLI:
10.5593/sgemsocial2014/B12/S2.057: 447-455.

Anisoara Pavelea, Lorina Culic, Flavia Topan, Iancu Ioana, Rosia Montand Protest.
An Empirical Perspective, in Iulian Boldea (Coord.), Studies on Literature,
Discourse and Multicultural Dialogue, Section: Communication and Public
Relations, Ed. Arhipelag XXI, 2013 (The International Scientific Conference.
Literature, Discourse and Multicultural Dialogue, 15t Edition, The ALPHA Institute
for Multicultural Studies, Targu Mures, Romania, 5-6 December 2013), ISBN 978-
606-93590-3-7: 228-238.
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Ioana Iancu, The Perception of Young Adults on Intelligent Advertising. A Case
Study on Romania. Journal of Media Research, Vol. 9, Issue 1 (24), 2016: 39-59
(EBSCO, CEEOL, ProQuest).

Maria Mustatea, Ioana Iancu, Cultural Imperialism. Tool for the Dissolution of the
Belongingness Feeling. Journal of Media Research, Vol.7, Issue 1-2 (18-19), 2014: 82-99
(EBSCO, CEEOL, ProQuest).

Delia Cristina Balaban, Ioana Iancu, Meda Mucundorfeanu, Framing Obama’s
Reelection. A Comparative Analysis of German, French and Romanian Media
Coverage, Romanian Journal of Communication and Public Relation, Vol. 16, No. 2(32),
July 2014: 75-105 (EBSCO, CEEOL, ProQuest, DOAJ, Index Copetnicus, Cabell's,
and Genamics Journal Seek.).

Anisoara Pavelea, Lorina Culic, Flavia Topan, Iancu Ioana, Media Coverage of the
RoSia Montana Protests, Studia Ephemerides Journal, Vol. 58 (LVIII), December
2013: 39-67 (CEEOL, Ebsco, ProQuest).

Sonia Schiau, Iuliana Plitea, Alexandra Gusitd, Sandra Pjekny, Ioana Iancu, How
Do Cartoons Teach Children? A Comparative Analysis on Pre-scholars and
Schoolchildren, Journal of Media Research, Vol. 6, Issue 3, 2013: 37-49 (EBSCO,
CEEOL, ProQuest).

Delia Cristina Balaban, Mirela Abrudan, Ioana Iancu, loana Lepiddatu, Role
Perception of Romanian Journalists. A Comparative Study of Perception in Local

versus National Media, Romarnian Journal of Communication and Public Relations, Vol.12,
No.1 (18), 2010: 9-25 (EBSCO, ProQuest, CEEOL, DOA]J, ERIH Plus etc.).

Neacsiu Cristina, Delia Munteanu, Raluca Marcu, Ioana Iancu, Product Placement
in Romanian Movies Produced After 1989, Journal of Media Research, Issue 3(8), 2010:
46-73 (EBSCO, CEEOL, ProQuest).

Andra Hanta, Ioana Iancu, Social Representation of Happiness, Journal of Media
Research, no.7, 2010: 12-38 (EBSCO, CEEOL, ProQuest).

Delia Cristina Balaban, Ioana Iancu, Mihai Deac, Media in Teenagers’ Daily Life.
Particularities of Young Persons’ Media Use in German Language High Schools in
Transylvania, Philobiblon, Vol X1V, 2009: 406-422 (EBSCO, ProQuest, Scopus).

Bindea Adela, Seserman Angela, Bara Mihaela, Ioana Iancu, Tune Your Brand In.
The Perfect Jingle Mix. Journal of Media Research, Issue 5, 2009: 101-112 (EBSCO,
CEEOL, ProQuest).

Ioana Muresan (Iancu), Trust in Political Institutions in Central and Eastern
EBurope, The Romanian Journal of Political Science, Vol.6, No.1, 2006: 95-115 (EBSCO,
CEEOL, IPSA etc.).

Ioana Muresan (Iancu), A Game Theoretical Perspective on Common Poll
Resources The Problem of Central Heating System in Romania, STUDLA
Universitatis Babes-Bolyai — Political Science Magazine, Presa Universitard Clujeand, LI, 1,
20006: 35-57 (ProQuest — IBSS, CEEOL).
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Books
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Book chapters

Lorina Culic, Ioana Iancu, Anisoara Pavelea, Why Should I Join a Students’ Club?
The Motivation Behind Participating in Students’ Clubs. Professional Conmunication and
Translation Studies, 9/2016.

Ioana Muresan (Iancu), Playing the Game of Heating Systems. The case of
Romania, CEU Political Science Journal, Vol. 2, Issue 3, (September 2007), Central
European University, Budapest, Hungary: 280-301 (EBSCO), Third CEU Graduate
Conference in Social Sciences, “Challenges for CEE States in Enlarging EU and
Globalizing World”.

Ioana Iancu, Noi, consumatorii. Creierul $i deciziile de cumparare (We, the consumers.
The brain and the buying behaviors). Editura Accent, Cluj-Napoca, 2016 (ISBN: 978-606-
561-161-0).

Ioana Iancu, Brandingul sensorial $i creativitatea. Strategii eficiente de promovare
in procesul decisional (Sensory branding and creativity. Promotional efficient strategies within
the decision-making process). Editura Accent, Cluj-Napoca, 2016 (ISBN: 978-606-561-
162-7)

Ioana Iancu, Votul pe internet in Romania. Analiza §i perspective (Internet voting in
Romania. Analysis and perspectives). U.T. Press, Cluj-Napoca 2013 (ISBN: 978-973-662-
797-2).

Lorina Culic, Ioana Iancu, Anisoara Pavelea, Ada Titlea, Maria Mustatea, Ioan
Hosu. Advertising and Public Relations in the Smart Era, Accent 2017 (ISBN 978-
606-561-173-3).

Ioan Hosu, Ioana Iancu (Ed.). Digital Entrepreneurship and Global Innovation,
1GI Global, USA, 2016. ISBN13: 9781522509530)

Hosu, loan, Ioana Iancu, Anisoara Pavelea, Lorina Culic. Communication in Digital
Era. Ed. Cluj-Napoca, Accent, 2016. ISBN 978-606-561-157-3)

Hosu, loan, Ioana Iancu, Empirical Perspectives on Communication, Cluj-Napoca,
Accent 2015.

Hosu loan, Iancu Ioana, Pavelea Anisoara, Culic Tulia Lorina, Perspective empirice
asupra comunicirii. Conferinta Nationald Studenteascd de Comunicare 2013, Cluj-
Napoca, Accent, 2014.

Delia Cristina Balaban, Ioana Iancu, Radu Meza (coord.), PR, Publicitate si New
Media, Tritonic, 2009 (ISBN 978-973-733-374-2).

Ioana Iancu. A Neuromarketing Perspective on Measuring Marketing Influence at
the Unconsciousness Level. In Ioan Hosu and loana Iancu, Digital
Entrepreneurship and Global Innovation, 1Gl Global, USA, 2016 (ISBN13:
9781522509530): 151-171.

Ioana Iancu, 42 terms, in Marian Petcu (coord.), Dictionar enciclopedic de
comunicare si termeni asociati (DEC), Editura C.H. Beck, Bucuresti 2014 (ISBN
978-606-18-0362-0).



Translated chapters

Book reviews

Cluj-Napoca
January 2018

Ioana Iancu, Bogdan Iancu, Future Internet: Challenges and Opportunities in
Adpvertising in Delia Balaban, Ioan Hosu and Meda Mucundorfeanu (Ed.), PR
Trend. New Media Challenges and Perspectives, Hochschulverlag Mittweida,
Germany, 2013 (ISBN 978-3-9815142-2-3): 15-33.

Balaban, Delia Cristina, Mirela Abrudan, Ioana Iancu. Utilizarea instrumentelor de
PR online in administratia publici. Exemplul unor institutii publice din Transilvania,

in Mora, Cristina/ Antonie, Raluca (cootd.), Zilele cercetitii: tendinte in cercetarea
aplicatd, Editura Accent, Cluj-Napoca, 2012, 22-39.

Mihaela Cornelia Frunza, Ioana Iancu, Sandu Frunza, Iulia Grad, Delia Balaban,
Ovidiu Grad, Media Analysis of Romanian Debates on Presumed Consent — Ethical
and Legal Aspects, in W. Weimar, M. A. Bos, J.J.V. Busschbach (Ed.), Organ
Transplantation: Ethical, Legal and Psychosocial Aspects. Expending the European
Platform, Pabst Science Publishers, Lengerich, Germany 2011: 218-228, (ISBN 978-
3-89967-639-6), based on the International Congress "Organ Transplantation:
Ethical, Legal and Psychosocial Aspects. Expanding the European Platform"
(Rotterdam, The Netherlands, April 2010).

Ioana Iancu, Teoria alegerii rationale si teoria jocurilor, in Vasile Boari §i Sergiu
Gherghina (coord.), Studii Politice, vol.5, Centrul de Analiza Politica, Cluj-Napoca,
Presa Universitard Clujeand, 2010: 317-358 (ISBN 978-973-595-166-5).

Ioana Iancu, Internetul ca instrument politic, in Delia Cristina Balaban, Ioana
Iancu, Radu Meza (coord.), PR, Publicitate si New Media, Editura Tritonic, 2009: 66-
93 (ISBN 978-973-733-374-2).

Ioana Muresan (Iancu), Votul pe internet ca un mecanism de crestere a participarii
clectorale. O perspectivd teoretici, In Vasile Boari si Sergiu Gherghina (coord.),
Studii Politice, Vol.3, Centrul de Analizi Politicd, Presa Universitard Clujeana, Cluj-
Napoca 2008: 307-346 (ISBN 978-973-610-775-7).

Ioana Muresan (Iancu), Perceptie si impact. O perspectivi a genului asupra
publicitatii televizate, in Elena Abrudan §i Delia Balaban (coord.), Jurnalism si
Publicitate. De la idee la produsul media, Editura Accent, Cluj-Napoca, 2007: 69-93
(ISBN 978-973-8915-50-3).

Ioana Muresan (Iancu), Chapter 28 ,Relatiile personale” (Hugh Lafollette), Peter
Singer (Ed.), Tratat de etici, Editura Polirom 2006: 358-364 (ISBN 978-973-46-
0243-8).

Ioana Iancu, Book Review: Brandwashed. Tricks companies use to manipulate our
minds and persuade us to buy. By Martin Lindstrom. (Kogan Page Limited, UK,
2012), Journal of Media Research, Vol. 6, Issue 3, 2013 (EBSCO, CEEOL, ProQuest).

Assoc. Prof. Ioana Iancu, PhD



